CAREER GOALS

My never-ending goal is to be part of a team that creates and delivers visual
content of great and relevant meaning and purpose, be it through short films,
documentaries and finally, a large-production film/s shown both locally and

internationally. | want to tell stories from multiple perspectives, and to speak

for everyone, through my videos and stand for something through my visual

skills. | want to be in a space where | can use my anxiety as a means of
inspiration for my work and not for the fear of rejection or the storage for

doubt in not only myself, but in my work.

LlNDA WORK EXPERIENCE
DLUDLA Video Editor @The Whalley Collective

July 2018 - July 2020

Multimedia Designer | Junior Editor/Multimedia Designer @Gorilla Creative Media
Film/Video Editor October 2017 - June 2018

Freelance Editor @Tomfoolery, Blink Media & The Hardy Boys

August 2017 - September 2017; April 2018

PROFILE _ _
Intern @The Hardy Boys; Junior Editor @The Hardy Boys

November 2016 - December 2016; December 2016

Video editor,

and aspiring animator. EDUCATION

The creative solutions to creative
briefs | produce are unique, Tertiary Education - Bachelor of Arts in Creative Brand Communications

innovative and of high standards.
Vega School of Brand Leadership

February 2014 - November 2016

CONTACT

Secondary Education - National Senior Certificate

Wendywood Highschool; St Henry’s Marist College

082 798 8617 January 2009 - December 2009; January 2010 - December 2013

Itdludla@gmail.com

Durban,KwaZulu-Natal PERSONAL ATTRIBUTES

South Africa

| am a respectful and friendly individual, who is forever laughing. | am

constantly willing to learn more about anything and everything, as well as

SKILLS improve and expand my skills not only in the field of film/video editing, but also
in the field of animation. | do more listening than talking, and strive to view life
PREMIER PRO and situations from multiple lenses. | enjoy editing, making weird, fun and

funny videos, watching tutorials, listening to music, reading, cycling and going

for a run or a walk, and | might have a slight obssesion with funky socks.

AFTER EFFECTS

REFERENCES

. 2 )

The Hardy Boys
* John Reardon | +44 7867 722726 | Senior Editor/Animator

PORTFOLIO
Tomfoolery TV

» David Leslie | 082 679 1209 | Founder/Creator/Managing Director

https://vimeo.com/lindatony

Gorilla Creative Media Durban

http://lindadludla.co.za/ + Adam Brandt | 082 497 5016 | Executive Creative Director

The Whalley Collective
» Stuart Whalley | 072 038 0939 | Creative Director



